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CONSUMER INSIGHTS AND PREDICTIVE DATA: With ever-increasing 
amounts of data available, AI tools will make it easier to analyze signals from
consumers and create predictive reports for future trends.

PRODUCT PERSONALIZATION POSSIBILITIES: AI tools play an important role 
as product advertising becomes more individualized and precise for product
personalization.

DETAILED INFORMATION ON YOUR COMPETITORS:  This includes insights 
into their revenue streams, more successful products, personnel, key competitive 
advantages, challenges they face, and performance on social media.

CHATBOTS: Small to medium-sized companies will begin to build their
marketing funnels around information derived from intelligent chatbots. These
chatbots will be able to provide product information to customers, which will enable 
them to personalize the products and services customers purchase.

SEARCH ENGINE OPTIMIZATION (SEO):  Voice search technologies are 
growing rapidly. As these tools are becoming increasingly more capable of
processing language in a more natural way, more users will turn to voice searches 
over traditional typed search queries. This will change the way that keywords are 
used in search engines.

PREDICTIVE SEARCHES:  One of the goals of the Google search engine is to be 
able to predict what kinds of searches you may want to do, suggesting results in
advance.

MORE INFORMATION: Artificial Intelligence: 101 Questions and Answers on AI and our Future
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FASTER AND MORE EFFICIENT CUSTOMER SERVICE: Modern consumers expect 
businesses to provide incredibly fast response times and adequate solutions to their
problems. This can be achieve by AI-Powered customer service tools. 

AUTOMATED CUSTOMER SERVICE RUN BY ARTIFICIAL INTELLIGENCE: Many 
customer support activities are repetitive in nature, drawing on particular sets of data to 
resolve specific issues, which is well suited to an AI tool.

OPPORTUNITY TO HANDLE A LARGE QUANTITY OF CUSTOMER INQUIRIES: 
Chatbots and other AI-powered customer service tools allow companies to respond
hundreds of inquiries simultaneously. 


